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Digital Systems, and Why They are Important.

For this blog, I am going to review the fourth chapter in the book, Becoming a Digital Designer. By Steven Heller and David Womack. The fourth chapter is titled, Designing for Growth, and it discusses digital systems, their importance, different ways to run a digital system, and how to find your place in these systems. So throughout this blog I will give a brief, but clear and concise summary of what chapter four is all about.

 When building a website, sometimes it is hard to predict how well a Web site will perform. In this book it states, “Doug Lloyd of Flat compares digital design to gardening: ‘What fascinates me is that I get to play with living systems,’ he told me. ‘You’re never exactly sure where the systems may go, and as a designer, my role is to ‘seed’ the future, and guide its direction. Systems are brought to life by their use, I’d say my job is done when the site takes on a life of its own” (Heller 59). You can never predict what will be the outcome of a site, but either way it takes a lot of work to keep a site running. The better a site runs and the better it looks, is a determinant in how long it will last. But there are different strategies to set up a site that can both be very effective.

The two methods to set up a site are The Good way and the Good Enough Way. The good way is practiced by companies like Yahoo!, and IBM. In this method you would study your audience, and then devise site options and test them, take the best option, and once again test it. Sites have larger websites typically use this method. Some of these sites have over 100,000 pages, and this is a large amount to edit and fix. According to the book, “IBM, for example has 100,000 or so pages on its site, and even a small change has a big impact, If you want to change the global navigation, you had better know how it is going to affect all of your user groups and be absolutely certain that people are still going to be able to find what they need”  (Heller 61).

In the good enough way you build a site you observe people using it, then try and repair anything that does not work. If the site does not work or look well in these first impressions, it is easy to lose your audience. Users may also have trouble using your site because of the extensive changes it may go through. However, according to this book, “This approach does have one big advantage, which may outweigh all other considerations: It is extremely fast, and, in a world where attracting attention is crucial to success, being first is often more important than being perfect” (Heller 61). 

You have to know the methods of building a strong site, but you also have to know how to grow as a digital designer. According to this book, “ Most of the really exciting work being done in digital design is beyond the ability of any one person to create. Projects are too complicated and move too quickly to go it alone, and digital designers almost always work as part of a team” (Heller 61). As a digital designer it is essential to go with the flow, know when to stick with your beliefs in ideas, to work well with others, and to be able to illustrate your point of view.

Digital design is an impressively complicated, but amazing process. It is something that has begun to really succeed, especial in the design world. People expect to have a simple and easy to use Web site, but they also want the site to be exciting and to look good as well. So as designers we need to be aware of changes in the world, and trends that may help you to please an audience. It is also important to know the many positions in digital design firms, to know where you may one day fit in. It may also be important to think about yourself fitting into all of these positions, This way you can be prepared to one day take any of these positions if needed. The more information you learn and know, the more experienced and talented you will become. You will also become vital asset to any company. Being aware of all these things will make you a successful digital designer.
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